
Run Rate Analysis
Le

ad
er

sh
ip

 (
3

)

Sa
le

s&
M

ar
ke

ti
n

g 
(3

)

P
ro

d
u

ct
 (

2
)

P
ro

je
ct

 W
o

rk
 (

1
)

B
en

ef
it

s

H
o

st
in

g

M
ar

ke
ti

n
g 

C
o

n
su

lt
an

t 

P
ay

ro
ll 

re
la

te
d

 t
ax

St
ra

te
gy

 C
o

n
su

lt
an

ts
 (

1
)

C
o

m
m

is
si

o
n

R
en

t

A
cc

o
u

n
ti

n
g 

(2
)

Le
ga

l

Sa
le

sf
o

rc
e/

A
ct

iv
eC

am
p

ai
gn

Su
p

p
le

m
en

ta
l C

al
lin

g 
(5

)

A
d

ve
rt

is
in

g 

In
su

ra
n

ce

In
te

rn
et

/P
h

o
n

e/
U

ti
lit

ie
s

Tr
av

el

So
ft

w
ar

e
 In

te
rn

al
 U

se

D
u

es

Tr
ad

es
h

o
w

 F
ee

s 

Le
ad

 P
u

rc
h

as
e

s

In
te

re
st

 a
n

d
 F

ee
s

Tu
es

d
ay

 L
u

n
ch

R
ec

ru
it

in
g

0.00

5,000.00

10,000.00

15,000.00

20,000.00

25,000.00

30,000.00

35,000.00

40,000.00

45,000.00

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%


	Slide 1: Run Rate Analysis

